AOSUESIEDIN

S1EIBUOAU
205501 AowiduwUs:noumsiia:usanssuy 2(2-0-4)
(Enfrepreneurship and Innovation)
S UoAUnouU : 1Ud
AnvINeUNUITUWUS:NOUNS udtinssula:ssiininalulag udanssuiuuita naunciaisuRbiodon
WUS:NOUMSSSIDUINNSSUIAWUS:NOUMSIWOADAU ANUANBNUOOWUS:NOUMSNUS:AUNNUANISD ducioums
ISussTwIKG Msdarlulnassiolaiwussio MsusiduncuIdululduonssio la:dnymdonssiolky

205501 Entrepreneurship and Innovation 2(2-0-4)
Prerequisite : None
Study of enfrepreneurship, innovation and technology business, open  innovation, aftitudes and
motivation of innovative entrepreneurs and social entrepreneurs, characteristics of successful enfrepreneurs, new
venture process, business model generation and business plan, business frost & sullivan feasibility and problems

of new ventures.

205502 msdinsrtrhlomaiia:nonuidululdmossiio 2(2-0-4)

(Opportunity and Feasibility Analysis)

S UoAUnouU : 1Ud

Mss:Ulomanossiio MsJinsKIuolduMbaanaia:ssio MsAnuiusluuNmvinAlulagiainalulagisa
luw MsUsIdUloMa MSWEULNIUOAQSSTIDIADEENAU MSJINSTHIWOMANUINRUINIM,/ A0UdovmMsandia:
MSEUEU  Iamsdins KA LIOUIUIduovssiD

205502 Opportunity and Feasibility Analysis 2(2-0-4)
Prerequisite : None
Identify potential opportunities, trend and market analysis, technology roadmap and forecasting,
opportunity assessment, develop a business concept and vision, cusfomer’s insight and customer validation,

and feasibility analysis.

205503 nagnsnsweiduniodryndn 2(2-0-4)
(Infellectual Property Strategies)
SsUoAUnouU : 1UJ
IUOAQIARANMSMSYOMSNSWEAUMBUNIN NSWEAUNMDINJINI IINNMSIVE MSASODaUIRAUALANSUNS
NNHUNEIAILOMLMSUNJOLNSIWEIAUNMDUNUNUN MSPSYWOlBANS UsiDuans MsUsiDuyamiaasiowanouinuon
nswalaumododnn

SURANAREE UNIVERSITY OF TECHNOLOGY



205503 Intellectual Property Strategies 2(2-0-4)
Prerequisite : None
Concepts and principles of infellectual property management, intellectual property from research and
development, patent searching, infellectual property laws and methods of intellectual property protection,

infellectual property valuation and method in creating refurn on intellectual properties.

205504 MisooNIUUIA:WCUUNWEOATUATKLU 2(2-0-4)
(Product Design and Development)
JsUvAUNoU : 1UD
NSUOUMSOONIVUIAWCULNWAONTUATKU. mMisooniuuRidugnaiSuainy MsasbiuonUAQWaOATUA
KU Msnaunsovia:MsUsIDUWaILOAIUAQ  IUDIUUNMSOONIUU MISOONIUUIAWCULNTWAATUAQUIUU 1UD
MdMSNaaouaaQ

205504 Product Design and Development 2(2-0-4)
Prerequisite : None

New product design and development process, customer-focused design/ human-centered design
process, idea generation, new product idea fillering and assessment, design trends, prototyping, and market

festing.

205505 msooniuuMsusMs 2(2-0-4)
(Service Design)
S UoAUNouU : 1Ud
IUOAQIA:RANMSYOLMISUSMS KANMSIAWCUUNINMSMSOONIVUMSUSMS - MISAQIBDMSOONILUNU
MSUSMS Misoonivuidubyusidunuanay  NsuouMsiainsoniolumsoonmsusms MsooniuusUIluss
IBIWUWOMSUSMS

205505 Service Design 2(2-0-4)
Prerequisite : None

Concepts and principles of service, principle and development of service design thinking, service

design thinking, human-centered design, service design process and tools, designing service business model
and service blueprint.
205506 sUluussivlia:nagnsansussnolkil 3(3-0-6)
(Business Models and Strategies for New Venture)
Ss0oAUnou : 1D
IUOAQUOLSUIUUSSADIAMSDOMSIBLNAYNS MSJINSTHAMWIDAAOUMDESNTD J0DSBIOUODSSTD MS
3INSIHSUILUSSTD MSooNIUUSUILUSSIDENHSUSSTDINU MsnaaousUiuussi® msrrnuanaansaksUssio

MU IanagnsMsingaanacihousin
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205506 Business Models and Strategies for New Venture 3(3-0-6)
Prerequisite : None

Business model and strafegic management concept, business environmental analysis, business lifecycles,
analyzing existing business models, developing a business model for a new sfartup venture, and festing

business model building block, formulating sfrotegies for new venture, and infernationalization sfrafegies.

205507 msoanawus:noums 3(3-0-6)
(Enfrepreneurial Markefing)
JBUvAUNeoU : 10
Misaanauoowanrnulkuia:aanaliy MsdinstHia:usiouloManvMsaana NagNsMSIVONAUOAA
MSOONIUUANUAN NagNSMIsaanaliaIvUMSsaana Msizduinosidalumsaana MsUhwaarurioongaana Mms
ASWIAUSHISOSIEUA IAMSIawamvMsaala

205507  Entrepreneurial Marketing 3(3-0-¢)
Prerequisite : None

Markefing for new products and new markets, market opportunity analysis and evaluation, market segmentation
sfrategies, value proposition design, markefing strategies and marketing plan, the use of internet in markefing, new product

launch, branding and brand management, and markefing mefrics.

205508 msiBuwUs:noums 3(3-0-6)
(Entrepreneurial Finance)
SsWoAUnou : 1Ud
AOCIODMSMbMISIBUIAMSALNUADICINMSISUAUSSTDOUTbMSNOUNUAU DUMSBUIRMSIIASIHITONCU
MSJINSIHINSLASIAUNU AOUCoDMSIBUUMSALNU MSSinsNSeldiamsasdsield MsJnsHIaUSITUINED
PUNUIANMSIINSIKNSIADUAQ

205508 Entrepreneurial Finance 3(3-0-6)
Prerequisite : None

Principles of entrepreneurship, financing for entrepreneurial processes from start-up to harvesting, cost
structure and financing need analysis, revenue model analysis, financing from money and capital markets,

analysis and evaluation of financing sources, and cash flow analysis,

205509 KovlsoUmuahrhsussioltil 2(2-0-4)
(Supply Chain for New Venture)
SsUoAUnoU : U0
noWSIJobAunaonUladadnala:kovlsgumuaksussioit Mstamsaquana MsoImunsSwenns
MshadoLTpIEMSWAN MSTOBOTOMIAAUMALAGD SUUMSUUAD AGDAUA SuumsnsOeau ladadnd
&MSUBUASUAU - dunuladading Ia:mstwaa
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205509 Supply Chain for New Venture 2(2-0-4)
Prerequisite : None

Introduction fo logistics and supply chain for new venture, demand management, resource planning,
material flow, procurement and inventory, transportation systems, warehouses, distribution sysfems, reverse

logistics, logistics cost, and outsourcing.

205510 mssounula:Mss:aunu 2(2-0-4)
(Venture Capital and Private Equity Invesiment)
SsoAUnouU : 1Ud
KANMSIADBMSUOLMSS:aUNUIALAMUOLSST® MsAnaURINsoTUAMUIFSDIA:WAUSIELUDINNNS
avnu MssouNuUIA:NMISS:aUNU. UnavnuIwowans:numoabAu Msusidulnsbasvuovdala:  Nagnsms
Cioson MsasoyarIaMsooNDINSSD

205510 Venture Capital and Private Equity Investing 2(2-0-4)
Prerequisite : None

Principles and methods of fund raising and business value, business decision making regarding risk
and retun of investment, venture capital and private equity investing, social impact investors, deal structure

evaluation and negotiation, value creation and exit sfrategies.

205511 nnnueansuwus:noums 2(2-0-4)
(Legal Aspects of Enfrepreneurship)
S UoAUNoU : 1UJ
ADIUSWUIUINEOAUNAKUNESSAD UAnala:nswe danssula:dandndl kia:a:i0a Boue 157
NSwel /15150 MUSAU DIuod DIUY AaIdUIAaIBA KdRUADU USUN RUIA:ANaKaNNSWE NOKUIEISOLIU
NNHLIEMG sSNSSUMLBIANNSoTNEIa:dodryruniiusssU

205511 Legal Aspects of Entrepreneurship 2(2-0-4)
Prerequisite : None

Infroduction fo laws, person and property, jurisfic acfs, contract, obligation, wrongful acts, sale, hire
of property, hire purchase, surety ship, pledge, mortgage, bills and cheques, parinership, limited company,

shares, stock exchange, employment laws, tax laws, elecironic commerce and unfair contract ferms.

205512 msdamssshoniodruiauln 3(3-0-6)
(Managing a Growing Venture)
SsUoAUnouU : 1Ud
Jenularanmsvovmsiciulavonssio lomala:nowrinmelumssomsssionmabicivia suluulana
&NSMSIAUINUOLESND MSUSHISNSIIAIBUAN MSOONIVUODANS Ia:MSUSHISNSWeNNSUUBEAKSUSSTDON
[qU)l«
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205512 Managing a Growing Venture 3(3-0-¢)
Prerequisite : None

Principle and definition of business growth, opportunities and challenges in managing a growing
business, growth models and strategies, cash flow management, organization design for growth, and human

resource management issues in a growing business,

205513 Jpuamsmsus:noums 1 1(0-4-0)
(Enfrepreneurship Practicum |)
S00AUneu : 1UD
WNUQUEMSIInSKIoMamossio JInSTHIuuuMbaanala:ssio 1Idoninalulad Usioulomaweun
IUOAsSPIAZAUNAU MKucanm s:udruruobanm IagiuguanAithieg ladinstrnouiduluicduobssio

205513 Entrepreneurship Practicum | 1(0-4-0)
Prerequisite : None

Practice in Identifying pofential opportunities, trend and market analysis, selecting technology,
opportunity assessment, develop a business concept and vision, customers and customer validation, and

feasibility analysis.

205514 Uquamsmsus:noums 2 1(0-4-0)
(Entrepreneurship Practicum 1)

S UoAUNoU : 1UJ
WnURUCooNIUUIAWCULNWAONTUZAUIUU ©0NIIVUSUIUUSSTIDIANAENSMSINGOaa

205514  Entrepreneurship Practicum |l 1(0-4-0)
Prerequisite : None
Practice in new product design and development, business model development, and marketing

strategies

205515 Jpudimsmsus:nounms 3 1(0-4-0)
(Entrepreneurship Practicum lll)

SsUoAUNoU : 1UJ
ANURUEMSN0aoUgugUSUIVUSSTD DIWUSSTD la:mss:aunu

205515  Entrepreneurship Practicum Il 1(0-4-0)
Prerequisite : None

Practice in business model validation, business planning, and financing plan for new venture.
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205555 2nenawus 15 nuoaina
(Thesis)

JUDAURDU : l0anUIRULOUIODENNIE)
MISOVEANSUINENTOWUSS:AUIUKUNUAC)

205555 Thesis 15 Credits
Prerequisite : Consent of School

Research for master’s thesis

205556 TAsoouuUmUnUZAQ (lawiwu g Iindu) 7 KUoENA
(Master Project)
JUoAUNOU : lenNUIRUBOUIODENUNDIN
InsboundusIasUiahauludumswunssiviiy KSomMsSamMsudnnssy Bbogmealamsqiaiu:un
YOLOMSENUSNN

205556 Master Project (Plan B only) 7 Credits
Prerequisite : Consent of School
Project of practical interest to new technology,/innovative venture or innovation management under

the supervision of the project advisor.

swdBsdon
205516 Upuamsmsus:noums 4 3(0-15-0)
(Entrepreneurship Practicum V)
Ss00AUnNU : 1UD
WNURUAMSIBUCUSSTDIKU K80 MSWNURUGMUIUMSWeUUNsSToikU TuobANSATMSWEULNUSONSSU
rSolussioinAlulagikuBLIduMsMMUICUNUIVUWFINENMSTuMSMMUTUSSDISUAUTKU Taenuuin finuno:dnlu
rinsomuladiriu:UNudsiGunahArdlussivuoowUs:noumsiku

205516 Entrepreneurship Practicum IV 3(0-15-0)
Prerequisite : None

Practice in launching business or business development project as a multidisciplinary feam with
local startup companies. The sfudent feam provides the companies with hands-on, targeted consulting

in areas critical to new business ventures.
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205517 powiduwus:noumsmodonu 2(2-0-4)
(Social Enfrepreneurship)
SsnUoAURoU 1D
IuoAINEDAUWUS:NOUMSADALIATTIDMSIWOADAU. UsiGudrumiia:nourmmemuabAuIa:aDIoadou
MSAQIBLOONIVUIWOASIDUIANSSUNMDADAL  1IUUT1A0LSUILUADMSIWOADAL MSODINUTDMSIWOFDAU
MSUSITUWANSNUNMDADAU  I8IKADIBUNUANHSUNDMSIWODAL

205517 Social Entrepreneurship 2(2-0-4)
Pre-requisite : None

Concepts of social entrepreneurship and social enterprise, social and environmental problems and
challenges, design thinking for social innovation, social business model, business planning, social impact

assessment, and financing for social enterprise

205518 miscaaddna 2(2-0-4)
(Digital marketing)
S UoAUNoU : 1UJ
UnuUNiaIuoliuobMSaNadtra  UsiNnuenaanaddria MSoImuUseumMbiamsmkuoNagNsmMsaana
adna IuomLMsWeuLiia:cIduMsMsaanadarialusevmuainy: MsainstHwala:sawamsabnuliumsaaad
dda Jrumiiaauassndnumsdsomsiacunsinaiumsanidums laounnauvoninAlulagdiaaanadona

205518 Digital marketing 2(2-0-4)
Prerequisite : None

Role and importance of digital markefing, types of digital marketing, digital marketing strategies and

channels, development and implementation of digital marketing for important channels, mefrics for digital
marketing invesiment, problems and obstacles in management and laws concerning digital markefing, and the

future status of digital markefing.

205519 msvamsmsue 2(2-0-4)
(Sales Management)
SsUvAUNOU : U0
IUOAOMSHOMSMSUNE ANUNURIOLUNEIAUSINNUOLWUNDIULE MSODIWUILNMSDIaMSMSUNE MS
wenNsnUgoauNg MSMKUADILNIIAMSUNEIATINMMISUNE INATANMSUNY MSTOAODAMSUIE  MSUSHS
WUNDIUNE 1A:DSSENUSSUIUMSUNE

205519 Sales Management 2(2-0-4)
Prerequisite : None

Sales management concepts, sales characterisfics and types of salespersons, sales management
planning, sales forecasting, sefting sales areas and quota, sales techniques, sales organizations, salesperson

management, and ethics of sales management.
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205520 Aowiduwus:noumsmeluovrns 3(3-0-¢)
(Corporate Entrepreneurship)
JsRUdAURou: 1D
NsouluoAaINeorUNUITUWUS:NoUMsMEaluovrns nalnansumsianssiomMeluonrAns msm
NOLNUSIUNUIODOLANS MSIBWUSTOsHSoMSSouNUIUNMSSar/AsounsovinAlulag Msasivia: — Uuw:
ssPIKUIA:MSASIL spinout IWoMSWeULNssN® Msyolisansiamsounnaliizansiuinalulagd msysouims
FsMslia:nagnsrivnmelulameauon lausiGuindmooAnsiumsasivnouIduwUs:nouMsobAns

205520 Corporate Entrepreneurship 3(3-0-6)
Pre-requisite: None

Frameworks for corporate entrepreneurship, mulfiple mechanisms for internal venturing, Corporate
venture capital (CVC), collaborative technology acquisition through alliances and joint ventures, venture
creation/incubation and spinout to aid corporate business development, licensing in and out as part of a
corporate technology strategy,  integrating internal and external venture strategies, and organizational issues

in corporate entrepreneurship.

205521 Aowiduwus:noumsssiminAlulagizomw 2(2-0-4)
(Bio-Entrepreneurship)
SsnUbAURoU:  1UD
oopsssvlalnsvasvanarnssussiviNAlulagBomMw sUIuUSSTRINAIUIAEE0MWNS:UOUMSWELULN
WAQTUY nagnsmMscanaarsussioinAlulagBomw misuensmsiaulavonssiminAlulagBomwlus:aulan s
damsnswaaunpurunnarksussioinalulagBomw mMisasivinSodiaia:wusdas UsiGUADIDdoUNEon
FdoivlumsaswaUIdUSaUMOMSIDIUEHSUSSTRINAIUIREEoMWIHL

205521 Bio-Entrepreneurship 2(2-0-4)
Pre-requisite: None

Biotechnology business lifecycles and industry structure, business model for biotechnology business,
product development process, market sfrategies, globalization for the biotech company, intellectual property
management for biotechnology firms, network and alliance building, and external environmental considerations

in achieving competitiveness for enfrepreneurial firms in the unique biofechnology industry.

205522 msaanalanahrksussioltil 3(3-0-6)
(Clobal Enfrepreneurial Markefing)

SsnUvAUReu:  1UD
NS:UOUMISUDLWUS:NOUMSSOUbUSIGUMUSCUUSSSUIAADIDOdOUNDESDIUNAUUSINANMAD

weuulausinARWeULINIAD nunsidulumsihwaanturiniduinAlulagioondaanachousina Misusigunoy

Lhaulmbmsaana Msidonaanaia:nauanfitinuig nagnsmMsaanalucaialan MssomsmMsdenaadanana

choUSINA Ia:MSTOMSMSWEULNIAMSIVASUINADIODOANQ
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205522 Global Entrepreneurial Marketing 3(3-0-¢)
Pre-requisite: None

Approaches to entrepreneurship as well as cultural and business environments across developing and
developed counfries, skills needed to market new technology-based products to customers around the world,
evaluating market affractiveness, fargefing markets and cusfomers, marketing sfrategies in global market,

managing international expansion, and managing market evolution and change.

205523  AodeUopuulumsus:noumsssinudaNssuUla:mMsooniuussio 2(2-0-4)
(Current Topics in Innopreneurship and Business Design)
SsAgbAURoU:  1UD
rogoUooUUluNMsUs:nouNIsssivudnnssulla:nIsooniuussionoglunouauld nousikuia:
AOWMOKUNUODINENMSMUMSUSINOUMS USINSSU 18M1Ssooniuussno

205523 Current Topics in Innopreneurship and Business Design 2(2-0-4)
Pre-requisite: None
Current topics of interest in innopreneurship and business design, novel knowledge and advancement

in enfrepreneurship, innovation, and business design.

205524 announunadnun 8 nuoana
(Graduate Cooperative Education)
JsnUvAUReu:  1UD
UNANWAoRIUUAUEMUIBOIMSKSOIBWIAUIDAIAToURTDITUWINDIU (U amuUs:noums ASU
1 MANSISEUARTDANUIIUNAENIINIKUA 1J01@EDAUMSURUEMUIAD UNANWD:AoDELSIEDIU J5ImMSiia:
hiauowamslupuaiouciontumseliuanundsiwornmsusi0uwaliniursSolunwiu laesamnwausiouson
OMSENUSNNARTDANY WUNDIURAoUAUMSUAUEMUIUAMUUSNOUNSIADINSIBUDIMS (MSUsIduwa
MSISEUIRANUKSOIUWU)

205524 Graduate Cooperative Education 8 Credits
Pre-requisite: None

Each student must exercise his/her academic or professional potential as a full-fime employee
at a workplace for one trimester as scheduled by the school. After finishing the cooperative education,
each student has to submit a project report and make a presentation to show what he/she has
accomplished. Each student will be evaluated by a cooperative education advisor, job supervisor and

the project report. (Grading is based on a grade of either satisfactory or unsatisfactory.)
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