1A.2
2) ﬂﬁjua‘lﬂﬁmﬂmam% (Communication)
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204206 WANNITDNLUULAZNITAIIETS 3(3-0-6)
(Principles of Message Design and Writing)

Ayrdsaunau : g
Pre-requisite : None
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Planning of message design and creation; creative thinking; principles and
methods of writing for converting factual information, knowledge, entertainment, and for
expressing opinions and persuasion; techniques in message design and writing: laying-out and
special effects utilization; technology for message design and writing; message writing skills

with general tools and up-to-date technology

204208 waluladnsuandounasu 1 3(1-4-4)
(Technology of Mass Media Production 1)

Ayrvsaunau : Lud

Pre-requisite : None
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Attributes, scope and directives in using innovations and mass communication
technology; printed media design and production, its process and stages; integration of
electronics into printed media production; ready-to-use programs utilization for printed
media production; advantages and disadvantages of programs; hands—on practice in using

technology for mass media production
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204224 nsEenNENTEENS 3(3-0-6)
(Photography for Communication)

yrvsaunau : Lid

Pre-requisite : None
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Types and characteristics of cameras; camera components, their functions and
accessories; photography with digital camera; theories and techniques of photography;
composition: lighting concepts and communication by photography; photography for mass
media such as news, documentary, advertising and public relations;, code of ethics in
photography; basic computer programs for photography

204237 nsdevruazmadeudinisdeRunuaztnneeulay 3(3-0-6)
(Newspaper and Online News Writing and Reporting)

Ayrdsaunau : g
Pre-requisite : None

ANUYINY B9AUTENOU UTelnn WagAauUAvreeln NsmkagsiuTiudeyatn ns
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Definition, components, types, and attributes of news; news searching and
gathering; interviewing; using equipment for news gathering; newspaper reporting; basic news

and advanced news writing techniques; principles of reporting and producing online news

204241 n1s@iguunIngnszareides nglnsvied wazaiweuns 3(3-0-6)
(Broadcasting and Film Script Writing)

Aydeduniou : Ll
Pre-requisite : None
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Principles of script writing to conform with the attributes of radio, television
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and films; mass media and audience; news writing for radio and television; special event and
script writing game shows; talk show script writing: discussion programs, interviews and

speech scripts; writing scripts for children and women’s programs

204302 wialulaBnsudndounavy 2 3(1-4-4)
(Technology of Mass Media Production II)
undsAunau : il

Pre-requisite : None
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Using up-to-date technology for mass media design and production: film,
television and radio; using computer for image creation; linear and non-linear editing; using
technology for lighting, camera control, light and sound control; hands-on practice in mass
media production

204306 N15UIMNTBIANTHBNIAYY 3(3-0-6)
(Management of Mass Media Organization)

FdeAunau : Ll
Pre-requisite : None
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Characteristics and components of mass media organizational management;
organization management process: work system management, production, control and
marketing, implementation of organizational management in terms of personnel, welfare,
training and evaluation; characteristics and roles of profit and non-profit mass media
organizations; principles of mass media organizational development; model and structure of

successful organizations
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204349 wialulagn1snanwatiutu 3(1-4-4)
(Technology of Animation Production)
yrvsaunau : Lid
Pre-requisite : None
a d‘ U a % a 5 ¥V a L% ¥ = L%
wnAangItuke iy wellawaztunsunisasisetdudy nmstdnalulagdagiuly
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Concepts of animation, techniques and stages of creating computer animation;
using up-to-date technology for 2-dimensional and 3-dimensional animation design and
production; lighting, sounds and camera control for animation; animation applications in
other media; roles, effects, and trends of animation; hands-on practice in using technology

for animation production.

204401 ﬂg‘wmﬂu,a:ﬁ)'%aﬁisu?iaa'ﬁu'saw 3(3-0-6)
(Laws and Ethics of Mass Communication)

Ayrdsaunau : g
Pre-requisite : None

ngvneuiauazindyd  ngvangengludwiifetesiuanuiinguviulsyanm
AADAIUNTTIIVUYEH  NILIWNQUANT WILIWAMUA  NHYNTTNTHN fdedastuinimeanans
nguangfefundwdaumetynn uazasesssumavindeasuiavuy

Civil and commercial codes and criminal laws related to defamation; acts,

royal decrees, royal ordinances and ministerial regulations relating to communication arts

professionals; intellectual property laws; and ethics for the media profession

204431 FunurlwAAans 2(2-0-4)
(Seminar in Communication)

yrvsaunau : Lid
Pre-requisite : None

oAU wardnnssissiiuRnfudmamans  nnsusserefiavangnssnandly
esidnass mIusseneuazeAuTelaegidiamduann

Discussions on and analysis of issues related to communication; lectures by
experts in selected topics; discussion and presentation by participants

n-35



UAD.2

204428 1ATIUTNAAIERNS 4(0-8-4)
(Project in Communication)
Ayrvsaunau : Lud
Pre-requisite : None
NMTHATIN MHY Lazn1sanlassnulmaansauriitaiivug Wy Yan1s
Anneiuaznsuanin yadeUszduig yedelavan ynsensingnsviel mweuns uazdolval
Analysis, planning, and production of communication projects on selected
topics such as news analysis and production, public relations packages, advertisement

packages, television program, films, and new media

- Jyuden
204220 n3dea3gsAa 3(3-0-6)
(Business Communication)
Aydeduniou : Ll
Pre-requisite : None
noPnssumsdomsgsfiadiuniseny e Weu  uasmsiesed  uiiniseiuRu
woRnssuMsAeans Msdeansosinseiuyana  mseansystasdiungy  uasmsAeasgIRvsYAUINATY

nslawan NMsUsEEENRUS NsdauasugsNanielsdu
Business communication behaviors in reading, speaking, writing and analyzing

including communication behavior control; interpersonal, group, and mass business

communication; advertising, public relations, and other types of business promotion

204222 wqﬁnssummﬁ’umiﬁami 3(3-0-6)
(Language and Communication Behavior)
Ayrdeduniou : Ll
Pre-requisite : None
SITUYIAVINITAALALTITUIAVRINI  WAWIN15VRlUAN  wagnssuIunsiy
wapaieuAtym  Mwiumsiannauss M EimsTaANEII NgRnTIMIYIiens
FomndwiiR  dedrdavesnwiididvinadenisdeoans  wuimslenginginssuniwann

ANTUNITAUITIAUA 9)
Nature of thinking and languages; development of concepts and processes of

problems-solving by reasoning; language and moral development; analysis of moral
development messages; language behavior for practical communication; limitations of

language affecting communication; guidelines for language behavior analysis in real situations
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204243 NSAIPUUNAIULATENIAR 3(3-0-6)
(Article and Documentary Writing)

Ayrdsaunau : g
Pre-requisite : None
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Types and formats of articles and documentaries; articles and documentaries
presentation through printed media, verbal means, radio and television; language used in
writing articles and documentaries; planning for writing, articles reporting speeches,

discussions, meetings, and public gathering

204303 waluladdassuiavy 3(3-0-6)
(Technology of Mass Communication)
Ayrvsaunau : Lud
Pre-requisite : None
fianmsveanaluladdeasnary Wy msiad menssanedeaas
Inglnsimd arudendoms nmeound wazdolmiluganda uagnisussyndldludeny
Development of mass media technology such as printing, radio and television,

satellite, films, and new media in the digital age; application in society

204323 waluladmsdeaisnisnisdio 3(3-0-6)
(Technology in Political Communication)

AvrUeAunay : Ll
Pre-requisite : None

USuRyuazngun1enIsiiod nsidlesfiunisdeansiussuudssrdulng  uagszuy
WAINS AsrULMsARENsAUMITUSIANISEles nagnslumsasissihngy nsidende ngugiuans
UnumMvesdsuaz T zinadsnsitutile Fawinisvesnisldmeluladnnsdearsnienisdes
nsldmelulaBraufiamesdifionisdoarsnisnisdlieduden susmsnssa  AssaseAnIanIsdies
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Philosophy and political theories; politics and communication in democratic

and dictatorial regimes; communication processes and political campaigns; strategies in group
leadership building; media selection; audience; roles of media and analyzing persuasion
tactics; evolution of using technology in political commmunication; using computer technology
in political party management, political campaigns, sounding out public opinions and policy

testing
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204325 n15lABMILATNITUITYIAUNUS 3(3-0-6)
(Advertising and Public Relations)
Ayrvsaunau : Lud
Pre-requisite : None
nannslavauaznIsUTesrduius  8vdna  wazAudiAgveInIslavaILayng
Useduius nauduslaa nszuiumslavanuasnsussuduius nsdeulasenisiassneauau

ANSIYAULAENNTUTEIAUNUS 23855TUVDINT WU LATUTEINEUNUS
Principles of advertising and public relations; significance and influence of

advertising; consumer advertising and the process of public relations; project and report
writing for advertising and public relations; advertising and public relations ethics

204326 msudaiienuimadians 3(3-0-6)
(Translation for Communications)
Ay109AURBY : 203305 N1W18INGY 5
Pre-requisite : 203305 English V
N N1THUAKATNITIE VLTS nannsuazinatanIslatuazasARUTELAY
A 9 @slawan Ussnduius tazUszmdmannniwdinguduneilve wazainawlveidu
ASIN Lileweunssdedsiun ngnsanaides Inglnsiie Sumedidn uardedidnnsetinddu
Translation and compilation theories; principles and techniques in translating
media texts including news, documentaries, advertisements, public relations and public
service messages from English into Thai and from Thai into English for dissemination through

printed media, radio, television, internet and other electronic media
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204341 nqsﬁamsmmmmL%au“im'lmi 3(3-0-6)
(Integrated Marketing Communication)
yrvsaunau : Lid
Pre-requisite : None
LUIAR NENNIT WaLIEN15909n158UASULATA0A1TNITAAIN N1TITIRHY
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Concepts, principles, and methods of marketing promotion and
communication; planning, setting strategies, and factors in integrated marketing
communication; setting marketing strategies and communication tools such as
advertisements, public relations, sales promotions, and direct sales; mass media networks
and community relations; factors affecting implementations of marketing communication;
applications of principles of integrated marketing communication to institutions,

organizations, and communities; evaluations of marketing communication strategies

¢ Yo

204353 AMIATILIETUENS 3(3-0-6)

(Audience Analysis)

yrvsaunau : Lud
Pre-requisite : None

ANUVNELAYIAUTEAIAYRILTUANS MITIATIBVESUaNT iuansiunsiduselend
Nnde MedwTzimuiuesfuasidseunumuesde mstwadiesgigFuansuldlunisna
WHUNNSARENs nslawan nsUsEnduuS warAanssunisdeansena o

Definition and objectives of audiences; audience analysis; audience and media
utilization; analysis of audience’s opinions on media roles; applications of the analysis results

for advertising and public relations planning

204371 HoluuszmeAaundnandou 3(3-0-6)
(Media in ASEAN)
Aydeduniou : Ll
Pre-requisite : None
anwugnQiiusema Ussrinsmans 1asugne Tmusssuwaznisilleesuseinaluy
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yestindeasiavulunguondeu wleuiy grsmand uazndnilunisieansseninsssmaaudn
Geography, demography, economy, cultures, and politics of ASEAN member
countries; development of press, broadcasting media and new media; organization structure,
ownership, policies, laws; main issues in media in ASEAN member; roles of mass media
personnel in the ASEAN countries; policies, strategies and regulations in international

communication among ASEAN members

204372 wannslesduvesdonsia 3(3-0-6)
(Fundamentals of Digital Media)

Ayrdsaunau : g

Pre-requisite : None
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Definitions, concepts, and theories of digital media; current trends and
applications of digital media production in society for purposes related to information,
education, persuasion, and entertainment; social issues in digital media such as
digital divide, digital addition, digital culture; ethical issues in digital media
204376 InInenisdesns 3(3-0-6)

(Psychology of Communication)

Ayrdsaunau : g
Pre-requisite : None

sufiouiBnsmeinudsivefsafunisdeansvesuyed  nénvesnisiieuiuaras
doans ynannw auiiaUsnd waznisudusilusnumsdeans Ininensdeansiudien Ieiveinis
Foensinavy nauiinivetlumsteansseiiusing 4 nsdlfnuiReiudnivenlunmseans

Psychological methodology in human communication; principles of learning
and communication; personality, abnormality, and self-adaptation or adjustment in
communication; social communication psychology; psychological of mass media;
psychological theories in different levels of communication; case studies in communication

psychology
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204403 msFeansisuazsENINeImUSTIY 3(3-0-6)
(International and Intercultural Communication)

Ayrvsaunau : Lud
Pre-requisite : None
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Sociological, humanistic and cultural concepts and theory in communication;
international and intercultural communication study methods; analysis of problems and
obstacles in international and intercultural communication; importance of cultural concepts
and alternate cultures; role of international communication at personal and group levels;

training international communication skills in real and replica situations

204413 N13IUNUFDENTUIATULAZNSIHOUNS 3(3-0-6)
(Mass Communication Planning and Dissemination)

Aydedunou : Ll
Pre-requisite : None
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Concepts and theories of mass communication planning and dissemination;
policy and mass communication planning and dissemination in short term and long term;
analysis of social problems and community contexts for policy making; master plan and
operational plan; principles of creating operational plans for mass communication
dissemination; plan evaluation and amendment; strategies of mass communication
dissemination to target audiences; cases studies in the past and the present time; latest

technology in mass communication and dissemination
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204414 waRnssuuazn1sdeanslussdng 3(3-0-6)
(Behavior and Organization Communication)

Ayrvsaunau : Lud
Pre-requisite : None

LAR uaznquiieniuesing  veutowazdulsiiedestunginssuvesyana
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Concepts and theories of organization; scope of and factors in individual
behavior in organization; group forming behavior and conflict management among groups;
organization culture; leaders and leadership; nature and process of organizational
communication; types of organizational communication; problems and obstacles of

organizational communication

204416 A15IYN1DNAAENS 3(3-0-6)
(Communication Research)
AvrUeAunay : Ll
Pre-requisite : None
Uinssml  veulmvesimamans msdminssunssy udseyansilivenmans
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Review and scope of communication; literature reviews; information sources in
communication arts; techniques in communication research such as descriptive research,
exploratory research, public opinion survey, content analysis and behavioral research;

methodology of and stages in communication research
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204422 n1SANYNDETE 3(3-0-6)
(Independent Studies)

yrvsaunau : Lid
Pre-requisite : None
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Inquiry into interesting new topics concerning the use of information
technology for various information processing works according to the student’s individual

interest with the interest approval from instructor

204424  walulaBniswandoutnvutugs 3(1-4-4)
(Advanced Technology of Mass Media Production)
JurdeRunion : 204302 wnalulaniswandoinany 2
204241 MSWEUUNINGNTEBF Inglngiml uaznneuns
WsolATUAMUTAUIDUIINAIUI I
Pre-requisite : 204302 Technology of Mass Media Production |I
204241 Broadcasting and Film Script Writing
or consent of the school
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Using up-to-date technology for advanced mass media design and production;
using advanced computer technology in image creation; editing; advanced technology for
lighting; camera control; light and sound control; hands-on practice in advanced mass media

production
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204425 MTIATITARAZININEER 3(3-0-6)
(Media Analysis and Criticism)

Ayrdsaunau : g
Pre-requisite : None
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Concept and theory about media analysis and criticism such as sociological,
political economy, psychoanalysis, semiology, etc.; roles, function and operation of mass

media; mass media and social responsibility; practicing media and up-to-date situation

analysis and criticism for presenting creative amendments
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