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224221 A158U19asN1SsUY1eaulall 3(3-0-6)

(On-line News Writing and Reporting)

AyrtsAunau : Ll
Pre-requisite : None
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Principles of basic news writing and reporting (straightforward news); principles
of advanced news writing and reporting (interpretative, impressive, and investigative news);
characteristics of traditional news media; components and preparation of convergent news
items; the process of news gathering, interviewing using digital devices and sources; principles
of news writing for dissemination through on-line media; hands-on practice in online news

writing and reporting

224222 mMaTsuionsandendva 3(3-0-6)
(Writing for Digital Media Production)
wrUsAunau : Tl

Pre-requisite : None
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Process of creative thinking development; role of script writer; conveying the
meaning of digital media; principles of script writing to conform with the attributes of digital
media; digital media and digital audience; searching of concepts; developing a plot outline;

point of view in narration; narration across media; using text, picture, motion picture and

sound in narration; laws and ethics related to writing for digital media production
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224223 walulaBnsuandanava 1 3(1-4-4)
(Technology of Digital Media Production 1)

AvrdsAaunau : Tl

Pre-requisite : None
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Using up-to-date technologies for online publication design and production in
digital system; pre-production, production, and post-production processes; ready-to-use
programs utilization for online newspaper and e-magazine production; advantages and

disadvantages of each program; hands-on practice by using technologies for digital media

production in online publication media

224224 vgufn1sdesnsiouade 3(3-0-6)
(Contemporary Communication Theory)

GeAunau : Ll
Pre-requisite : None
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Developments and paradigms of communication theories; concepts, theories, and
contemporary communication models; perspectives of communication theories on eastern
and western concepts; effects, limitations, applications, and trends of communication theories

and researches
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224225 waluladnisnandendsa 2 3(1-4-4)
(Technology of Digital Media Production II)
ydeAunau : Ll
Pre-requisite : None
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Using up-to-date digital system technologies for design and production of digital
radio, digital television and digital film (short-form); pre-production, production, and post-
production processes; hands-on practice by using digital system technologies for media
production of digital radio, digital television and digital film (short-form)

224321 wialulagmsuaauatiwdudmsulusunsudszand 3(1-4-4)
(Technology of Animation Production for Application)

AyrvsAunau : Ll

Pre-requisite : None
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Concepts of animation, techniques and stages of creating computer animation;
using up-to-date technology for two-dimensional and three-dimensional animation design and
production; lighting, sound and camera control for animation; using animation in applications;

hands-on practice in using technology of animation production for application.
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224322 mseenuuuiitiuywdiduaudnans 3(3-0-6)
(Human-Centered Design)

AvrdsAunau : Ll

Pre-requisite : None
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Definitions, concepts, and origin of human-centered design; human-centered
design process; role, and impact of human-centered design on social, hands-on practice in

human-centered design, especially, for digital media and interactive media production

224323 gsnadenvvianazgUsznauNs 3(2-2-5)
(Digital Media Business and Entrepreneurs)
deAunau : Ll
Pre-requisite : None
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Principles and concepts of digital media business; structure of the digital media
industry; process of digital media business industries and entrepreneurship; characteristics of
successful entrepreneurs; evaluation of the strengths, weaknesses, skills and resources
required of the operator; recognizing and evaluating digital media business opportunities;
starting a new digital media business; preparation of media business plan; government

policies and laws on digital media business; hands-on practice in entrepreneurs skills
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224324 wdnnnsuAnFeUfduWuS 3(3-0-6)
(Principles of Interactive Media Production)
AyrtsAunau : Ll
Pre-requisite : None
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Concepts and principles of interactive media production; interaction models;
types of interactive media; up-to-date interactive media technology; augmented reality
technology, virtual reality technology; applications of interactive media in communication;
interactive media evaluation; trends of interactive media
224492 FuuutnAAEA3ATYa 2(2-0-4)
(Seminar in Digital Communication)
AyrUsAunau : 1l
Pre-requisite : None
aAUse warlinsigiusziliuferfudmaniansfssa n1sussenefieuann
fnsanandluiFesiidaass msusssienazedumelaelidsmdumun
Discussions on and analysis of issues related to digital commmunication; lectures

by experts in selected topics; presentation and discussion by participants

224493 1TATIUTNAAIEAIANA 4(0-8-0)
(Project in Digital Commmunication)

Avrdsaunau : Tl
Pre-requisite : None
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Analysis, planning, and production of digital communication projects on
selected topics such as online news analysis and production, online public relation packages,

advertisement packages, television programs, films, animations, websites and interactive

media
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224250 nsAeszikazinngdeluaniunisaliiandu 3(3-0-6)
(Media Analysis and Criticism in Current Situation)
FvdsAunau : Ll
Pre-requisite : None
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Concepts and theories about media analysis and criticism including sociological,
political economy, psychoanalysis, semiology; analysis and criticism on roles, function and
operation of media in digital age; media and social responsibility; hands-on practice in media

analysis and criticism in up-to-date situation and presenting creative amendments

224251 n1sdesnsgsna 3(3-0-6)
(Business Communication)
deAunau : Ll
Pre-requisite : None
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Business communication behaviors in reading, speaking, writing and analyzing;
communication behavior control; interpersonal, group, digital and mass business
communication; advertising, public relations, and other types of business promotion; business

communication through digital media
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224252 InAnennsAedns 3(3-0-6)
(Psychology of Communication)

ydeAunau : Ll
Pre-requisite : None
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Psychological methodology in human communication; principles of perception
and learning; personality, abnormality, and self-adaptation in communication; psychology in

interpersonal, mass and digital communication contexts; application of theories and case

studies in psychology of communication

224351 m'sﬁ'amsm'smmﬂL%quuimﬂmi 3(3-0-6)
(Integrated Marketing Communications)
AyrvsAunau : Ll
Pre-requisite : None
WUIAA MaNNIT LLaﬁ%ﬂWimaamsﬁamimﬁmm@L%agsmwms A1TINLNY NITANNRUA

ﬂaq‘mﬁ LLﬁ%ﬂ%%ﬂIUﬂﬂigaﬁﬁiﬂ’]imEﬂ@LL‘U‘U‘U\JimWﬂWi miﬁmumaqwéuazm%dﬁamsﬁami
NIIAAIARUVYTNINTT Naensnsatnwuulafa wIevednusaulal \nTetnsdeinaruiaz Ly
duius UadunTdninadenisdndunudoasniseainideysanns msUssynandnnisdeans
mMsna1adaysannsiiioantu ssdnsuazyuvu MsUseiliunanagnénisdealsnisnainids
YN

Concepts, principles and methods of integrated marketing communications; planning,
setting strategies and factors in integrated marketing communication; setting strategies and
integrated marketing communication tools; Viral marketing strategy; online social networks,
mass media networks and community relations; factors affecting implementations of
integrated marketing communication; applications of principles of integrated marketing
communication for institutions, organizations and communities; evaluations of integrated

marketing communication strategies
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224352 mshaneigsuansuazdlddendiia 3(3-0-6)
(Audience and Digital Media User Analysis)
AdeAuniou : 1sidl
Pre-requisite : None
nauiRefunTiesesiiiuas  anumng uazanudfgessiinevigliae

@ =

Advia ieldlun1Teenkuy AR LATIHELNTANININERATNA B INgUsEasAn19gsia denu uay

(%
o C RS a

A3uansuaryldaefdviavaenuninuasidelsina nsdlnwineatu

[

Ussrtwed ANy
fSuansuazilidonasia
Theories of audience analysis; definitions and significance of digital user analysis
in designing, producing, and disseminating message through digital media for commercial,
social, and public purposes; quantitative and qualitative techniques of digital audiences/users

research; case studies in audience and digital media users

224353 #HoluusswmAdau1ynadeu 3(3-0-6)
(Media in ASEAN)
Ay1UeAUnaY : bl
Pre-requisite : None
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Geography, demography, economy, cultures, and politics of ASEAN member
countries; development of press, broadcasting media and new media; organization structure,
ownership, policies, laws; main issues in media in ASEAN member; roles of mass media

personnel in the ASEAN countries; policies, strategies and regulations in international

communication among ASEAN members
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224354 M3HomIAneuazIERIITImUsTIY 3(3-0-6)
(International and Intercultural Communication)
AvrdsAunau : Tl
Pre-requisite : None
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Sociological, anthological, and cultural theories on human communication;
methodology of intercultural communication study; analysis of obstacles in international and
intercultural interactions; roles of intercultural knowledge and skills in communication at the
personal, social, and international levels; case studies and practices in real and setting

situations.

224355 nrslasanuwazn1sUsYIdunusnIsdenIa 3(3-0-6)
(Advertising and Public Relations on Digital Media)
vrdsAunau : g
Pre-requisite : None
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Principles and theories of advertising and public relations; principle and
theories pertaining to business of advertising and public relations through the digital media;
production and dissemination of advertisements and public relations campaigns through the

digital media; analysis and criticism on selected advertisements and public relations campaigns
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224356 n1sIANTARIERUSAININE AL 3(2-2-5)
(Media Management for Social Engagement)

AyrtsAunau : Ll
Pre-requisite : None
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Concepts of social engagement; concepts and theories related to media
management for social engagement; concepts of media planning and dissemination; analysis
of policy for media management planning; analysis of social problems and community
contexts; strategies of media dissemination to the target audience; action plan
implementation, evaluation and improvement plan; case studies of past and present;

practicing in media management for social engagement

224357 inalulaBnisnAndendviatug 3(1-4-4)
(Advanced Technology of Digital Media Production)

v

FurdeRuniou : 224222 msdeuiionisudndendva
224225 welulaBnsnandendva 2
W30lASUAMUTILTOUINEIUTIY
Pre-requisite : 224222 Writing for Digital Media Production
224225 Technology of Digital Media Production I
or consent of the school
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Using up-to-date technologies for advanced digital media design and
production; using advanced computer technologies in image creation; editing; advanced
technology for lighting; camera control; light and sound control; hands-on practice in

advanced digital media production
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224359 asulatienuimasians 3(3-0-6)
(Translation for Communications)

Jwrdedutiou : 213305 nwdinguitenisviinu
Pre-requisite : 213305 English for Careers
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Theories of translation and compilation;  principles and techniques of

translating media texts from English into Thai and from Thai into English for dissemination in

traditional and digital media; usage and limitations of translation machines.

224360 wqanssuuasmi?iamﬂuaqﬁmi 3(3-0-6)
(Behavior and Organizational Communication)
AyrUsAuneu : Ll
Pre-requisite : None
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Concepts and theories of organization; scopes and factors in individual behavior
in organization; group forming behavior and conflict management among groups; organization
culture; leaders and leadership; nature and process of organizational communication; types
of organizational communication; problems and obstacles of organizational communication

in the digital age
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224361 N153WNWLNAAIENS 3(3-0-6)
(Communication Research)

AvrdsAaunau : Tl
Pre-requisite : None
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Scope of communication; literature reviews; information sources in
communication;  techniques in communication research, including descriptive research,
exploratory research, public opinion survey, content analysis and behavioral research;

methodology of and stages in communication research; techniques in constructing research

instruments, data collection, data analysis and research results presentation

224362 HondvaiNeyanaiisinnnudonsitey 3(3-0-6)
(Digital Media for People with Special Needs)
UeAunau : Ll
Pre-requisite : None
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Human factors; human perception; features and capacities of human senses;
human cognition and memory; concepts of people with special needs; characteristics and
capabilities of people with special needs such as children, elderly and disabled persons; digital

media design for people with special needs; digital media testing with users; case studies of

digital media for people with special needs
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224363 aluladnisudauadiudutugs 3(1-4-4)
(Advanced Technology of Animation Production)

FyrdeAunau : 224321 walulagnisndaseilududmsulusunsudseynd
wsolAsuaNAugOUNERN I
Pre-requisite : 224321 Technology of Animation Production for Application
or consent of the school
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Using up-to-date technologies for advanced animation design and production;
using advanced computer technologies in image creation; editing; complex motion control;
body motion capture system for animation creation; design for three-dimensional printing

technology; hands-on practice in advanced animation production

224480 N1ANYIDATE 3(3-0-6)
(Independent Studies)
AyrUsAunau : 1l
Pre-requisite : None
fuairdnwiiadelmiiuraulafefunsldinaluladasauna Wenisufuiae
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Inquiry into interesting new topics concerning the use of information
technology for information processing works according to the student’s individual interest with
approval from instructor
224481 viadefiamAsafuimaaaninda 1 3(3-0-6)
(Special Topics in Digital Communication 1)
AvrdsAunau: Ll

Pre-requisite: None
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Special topics in the current interest and advancement of digital

communication which may not be included in the curriculum
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224482 viadeRiAwAgRUTmAdnsAINa 2 3(3-0-6)
(Special Topics in Digital Communication 1)
FyrUenunauy: bl

Pre-requisite: None
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Special topics in the current interest and advancement of digital

communication which may not be included in the curriculum

214224 mslUsunsuBedoutand 3(2-2-5)
(Object-Oriented Programming)

yrU9AUAaY : 214106 NalisulusunIuABNNIMEIAIUSUTEUUANTaUMA 1

Pre-requisite : 214106 Computer Programming for Information System 1
mmifﬁugmlﬁmﬁuLLmﬁm%aéaumﬂﬁ AULANAIITENTINNITIUTUATY

\B900ULANALAYNTITIUTUNTULUULAL UANNTTANE 9 VOAUUIAALTIOOULANA N1SIATIERLAY

PONUUUTZUUMIELINANTEOULING N385 19MUUTIA0I8ITEUULTIDDUIINARIELHUN TNELDULOR

Tud wrunmiddaseasns wasweunmdaionssy msvmugendusiddeuandded
Fundamental knowledge about object orientation; difference between object-

oriented programming and traditional programming; principles of object orientation; object-

oriented analysis and design; modeling of object-oriented systems using UML (Unified

Modeling Language): structural diagram and behavioral diagram; introduction to object-

oriented software development

214226 NSWAIUILANABUNULADS 3(2-2-5)
(Computer Game Development)
AVIUIAUNDUY 1 214106 MSREUIUILNTUADUNIADIANTUTZUVAITAUNA 1
Pre-requisite : 214106 Computer Programming for Information System 1
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U
Role of computer technologies in creating interactive computer games; game

categorization; concepts of a game engine and workflow in using game engines to develop
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computer games; online games with the emphasis on network and user management issues;

development of computer games using a game engine

214227 wanMSUHFuNUSTENIuYuduazAaNNInes 3(3-0-6)
(Principle of Human-Computer Interaction)

yrdeAunau : Ll
Pre-requisite : None
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Concepts and importance of human-computer interaction; computer-mediated
communication; models of human-computer interaction; human factors; cognitive models

in human-computer interaction; usability in human-computer interaction; interaction design;

issues of human-computer interaction; trends of human-computer interaction

214228 mswawdusaUszauiugldvaaiy 3(2-2-5)
(Web User Interface Development)

udeAunay : Ll
Pre-requisite : None
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Principle of web and mobile web user interface design and development;
introduction to Cascading Style-Sheet (CSS); HTML5 and CSS; CSS styling; object, class and

ID; layout and positioning; CSS3; transition and animation
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214244 \ATEFANEAIAINA 3(3-0-6)
(Digital Economics)
AvrdsAaunau : Tl
Pre-requisite : None
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Principles of economics; concepts and theories of innovation process and
technology changes; business model and value creation in digital services; price theory;
market and digital industry competitiveness; cost analysis of information technology;

influence of digital economy

214245 MIANITNINEINTUAARTULARINA 3(3-0-6)
(Human Resource Management in the Digital Age)

UeAunau : Ll
Pre-requisite : None

LIAAKAENANNITTANIINTNEINTYARR IUEARTTA NTEUIUNITIANTITNTHEINTUAAS
FTUVANTAUNANTNEINTUYAAD NAENTAITIANITNSNEINTUAAR N1TINWHUAIGIAULAZNIT
WAULUAS N15ATINILALNANTIAY NTRAUIMININTYARA N1TUTMNTAVAINLALALLADS
nsdifnwiAeafunsdianisinensyanalugandia

Concepts and principles of Human resource management in the digital age;
human resource management process; human resource information system; strategies in
human resource management; workforce planning and change; recruiting and retention;

human resource development; health and risk management; case studies of human resource

management in the digital age

214246 MIRAIARING 3(3-0-6)
(Digital Marketing)

AvrUsAunau : g

Pre-requisite : None
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Introduction to digital marketing; analysis of marketing situations, marketing
management process; marketing information system; digital marketing strategy and plan;
digital marketing channels; digital advertising technologies; target marketing and positioning;

product, pricing, and promotion management

214324 nswalUsunsulszanduugUnsalinfoud 3(2-2-5)
(Mobile Application Development)
AyrdsAunau @ 214106 NTBUlUIKATUABNTIWETAUTUSTUUATAUWA 1
Pre-requisite : 214106 Computer Programming for Information System 1
wuAn anndnenssy LLa3Lﬂ%@ﬂﬁ@m@ﬁﬂ’]iﬁ@uuﬂﬂiLLﬂiNUS%QﬂﬁUuQUﬂﬁﬂjmgauﬂl

nseonuuukazaidudndefufld nsdearsszuinminae msldnugiudeyauaznisdaiv
foya nsulsliudoya nmadansniskean msldaundes Tassnunsiauilysunsulssenduy
gunsalladoud

Concepts, architecture and tools of mobile application development; user interface
design and implementation; communications between screens; database and data storage;
data sharing; preference management; camera usage; projects of mobile application

development

214329 nsWaYeWALSAaUsTaY 3(2-2-5)
(Multimedia Software Development)

rdedunau : il
Pre-requisite : None

wnARRnTUNM ST FeUszan uuAnuesing a1n uazndes Tandvesnisusne
Tosia a1uas kagdan nsiawwetdudy wuudiawuaiimual nseentuudILsaUsEauLlY
szuveynIA Aes in3eaiiolunisiann

Concepts of multimedia development; concepts of objects, scenes, and

cameras; Physics of colliders, joints, ray, and materials; animation development; model and

controller; user interface design; particle system; audio; development tools
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214330 n1seanuuuUsTaUNTISalRLY 3(3-0-6)
(User Experience Design)

AyrtsAunau : Ll

Pre-requisite : None

WIAR MANNT Wazuuvmeinetesiunsesnuuulssaumsalily anudnuenis

al

ponuUUUszauMIaild 2esmseenuuuUszaumsalfld  Uadeiidmareusvaunsalild Ussidiu
Aerunisesnuuuyszaunsalldluiiegiu wunlduvesnsesnuuuyszaunsalifltludanundsa

Concepts, principles and guidelines in user experience design; the importance
of user experience design; user experience design cycle; factors in user experience design;

current issues of user experience design; trends of user experience design in digital society

214346 mslig@nugruiansians 3(3-0-6)
(Fundamental of Managerial Accounting)

UeAunau : Ll

Pre-requisite : None

ANNAAIIN ANUUY LLazLLuaﬁm%uﬁugwumaaﬂﬂiﬁm% nann1sUNTe @unis

Uy nsiasuuUasesduning Mi’fﬁuuaznu JUNMIRULAZAMUNINEVBNUNTRY JUALYY
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N15URARUNUIINLATAUNUANLUT  AUNUNIATTIULALNITIATIENNAANAUNUNITHER 113

Ay Ve uaziils msnausuils msliteyanumsdadifionisdadula
Definition, characteristics and fundamental concepts of accounting; double-

entry accounting concept; accounting equations; change in asset; liability and equity;

financial statement and its meaning; cost and production statements; managerial

accounting concept; cost behavior analysis; full costing and variable costing; standard cost

and production cost variance analysis; cost-volume-profit analysis; profit planning;, the

use of accounting data for decision making
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214347 wann1sUsysyUsshivg 3(3-0-6)

49

(Principles of Artificial Intelligence)

AyrtsAunau : Ll
Pre-requisite : None

arusidosiuiiafutyyiussing nsunuead lassadeaush nalnntsm
G msmmeamemm‘i‘]uuammﬁ@maﬁum wqwﬁmm NTTINNLNY ﬂ?iL%EJUiGU’eNLﬂ%‘IEN
NMIATLIUTITAUING  ATUTELIANAN1YITITUYA mmiﬁaqé’uﬁmﬁummmam%aquLﬂ'%a
sTUUTeney

Introduction to artificial intelligence; knowledge representation; memory

structures; reasoning mechanisms; probabilistic reasoning and searching techniques; gameb5
theory; planning; machine learning; evolutionary computation; natural language processing;

introduction to fuzzy logic; expert systems

214348 N13IANIINITNY 3(3-0-6)
(Financial Management)

AyrUsAunau : 1l
Pre-requisite : None

AUAFLATUNUIMYBINIFIANITNISRY anmuIndeuniensiuiiiendestu
3509 MTIATIEITRLANINITRY  NITNINTAIAIUABINITRUYULAENTIATIEIHANTATUY
Y935379 WHUVIBUAZNITIANITRUUNLUILY NTAUUTZINUYY N15IANITNITRUSTEZETY Uae
Ussidiuiihanlaluilagiy

Significance and roles of financial management; financial environments related
to business; financial data analysis; capital demand prediction; business outcomes analysis,
policy and financial management; allocation of capital budget; long-term financial management;

current trends and interesting topics

(% (% 13

214352 WAlulagfINakasuIANTSUBIANS 3(3-0-6)

(Digital Technologies and Organizational Innovation)
AvrdsAunau : Tl
Pre-requisite : None

Y
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Advancements in digital technologies; forms of process innovation;

organizational structure and strategy impact; product and service innovation; digital tools;
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digital infrastructures; innovation skills to organizational settings; case studies of digital

technology and organizational innovation

214368 ANSIANITANTAUWATONIAYY 3(3-0-6)
(Mass Media Information Management)

FyrvsAunau : Ll
Pre-requisite : None

LUIRA nualy wasUTHANYIIAISAUWARONIATY WNAANTAUINAR D1 ATY
11359053 M53ATEUU MsHeLnskasliusnig nMsanusnwaiva wagniseusnyansaume
devavy

Concepts, characteristics and types of mass media information; mass media

information sources; collection; organization; distribution and service; digital preservation

and conservation of mass media information

214369 N15IANITANTAUNARIUNGIUY 3(3-0-6)
(Office Information Management)
AyrUsAuneu : 1l
Pre-requisite : None
wdnNeel a3UsENeU NszUIUNswasmAlaBRlFluNITIUTIN wasdansenans
WAYENIEUVAYBIBIANTT STuUMSIaiuasaunadtiney waluladlunsdniiuwasAuAuansaume
d1tinau
Principles, components, processes, and technology for office information
collection and management; systems for office information collection; technology for office
information collection and retrieval
214374 ﬂauﬂ'ama%tﬁamif%ﬂui 3(3-0-6)
(Computer Based Learning)
AvrdsAunau : Ll
Pre-requisite : None
LUIAA UANNIT WAEIBNITIUNITORALUUTEUUNITEDU NaNAITLaLNATlA
MseBNWUUUNSButIBdeuuIyY MUszandldisunsudnsagulunmsiauunssuiisasuuuiv

nsUsTUNaUNIS YU
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Concepts, principles and methods of instructional system design; principles and
techniques for designing web-based instruction; use of software packages in developing web-

based instruction; evaluation of web-based instruction

214375 A1sdansEnsauwmATTasiy 3(3-0-6)
(Local Information Management)
AvrdsAaunau : Tl
Pre-requisite : None
LUIAA SNy LLﬁ%‘Ui%LﬂVI‘UENﬁ']iﬂumﬁﬁaﬂalu Lméﬂmiammﬁaq?{u
NNTIVTIN NITIATLTUU NITeunsiazliusnig ﬂﬂiaig%’ﬂﬁLLasﬂﬁﬂ%’ﬂmmiaumv*iﬁaaﬁlu
Concepts, characteristics and types of local information; local information

sources; collection; organization; distribution and service; preservation and conservation of

local information
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