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204206 RANNITIBNKUUKASNITETINENT 3(3-0-6)
(Principles of Message Design and Writing)

AyrGeAunau : 1l
Pre-requisite : None
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Planning of message design and creation; creative thinking; principles and
methods of writing for converting factual information, knowledge, entertainment, and for
expressing opinions and persuasion; techniques in message design and writing: laying-out and
special effects utilization; technology for message design and writing; message writing skills

with general tools and up-to-date technology

204208 waluladnswandeudavy 1 3(1-4-4)
(Technology of Mass Media Production 1)

v1UsAunau : Tl

Pre-requisite : None
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Attributes, scope and directives in using innovations and mass communication
technology; printed media design and production, its process and stages; integration of
electronics into printed media production; ready-to-use programs utilization for printed
media production; advantages and disadvantages of programs; hands—on practice in using

technology for mass media production
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204224 nsEnEawRanERE1S 3(3-0-6)
(Photography for Communication)

AvrUsAunau : 1l
Pre-requisite : None

Uszlanlazanuwienaosrdasie 9 @1uUsznauvninandlaznannisvinenu
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Types and characteristics of cameras; camera components, their functions and
accessories; photography with digital camera; theories and techniques of photography;
composition:  lighting concepts and communication by photography; photography for mass
media such as news, documentary, advertising and public relations; code of ethics in
photography; basic computer programs for photography

204237 msdeinauaznsieuriviiedefiuiuazineaulal 3(3-0-6)
(Newspaper and Online News Writing and Reporting)

dsAunay : Ll
Pre-requisite : None

ANUVIENY B3AUTENDY Useiny UavAnauUAvresing nMsmuagsiusindoyatin ns
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Definition, components, types, and attributes of news; news searching and
gathering; interviewing; using equipment for news gathering; newspaper reporting; basic news
and advanced news writing techniques; principles of reporting and producing online news
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204241 n1sAigUUNINGNITALEEY INgniald waznweuns 3(3-0-6)
(Broadcasting and Film Script Writing)

AyrGeAunau : 1l
Pre-requisite : None
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Principles of script writing to conform with the attributes of radio, television
and films; mass media and audience; news writing for radio and television; special event and
script writing game shows; talk show script writing: discussion programs, interviews and

speech scripts; writing scripts for children and women’s programs

204302 wialulagn1swandouatu 2 3(1-4-4)
(Technology of Mass Media Production II)

ArdeAunau : Ll
Pre-requisite : None
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Using up-to-date technology for mass media design and production: film,
television and radio; using computer for image creation; linear and non-linear editing; using
technology for lighting, camera control, ligsht and sound control; hands-on practice in mass
media production

204306 N15USMITEIRNISADNIATL 3(3-0-6)
(Management of Mass Media Organization)
FudsAunay : Ll
Pre-requisite : None
SNUaEsTIUTIR  wATEIRUITENIUTINITIRDIANSAINATY  NSEUIUNSTANITANY
ANUUEMINBIANTT  IABLTUNITIANITIVUUNY  MITNER  NITAIVANKAENITAAIA  NSALTUNTT

N153AN1sAnIslusuYAaINT adaiin1s NsENeUTH NSUTHNUNG SNYMELATUNUIMYBIBIANTT
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Characteristics and components of mass media organizational management;
organization management process: work system management, production, control and
marketing, implementation of organizational management in terms of personnel, welfare,
training and evaluation; characteristics and roles of profit and non-profit mass media
organizations; principles of mass media organizational development; model and structure of

successful organizations

204349 walulagn1snanuaiiugu 3(1-4-4)
(Technology of Animation Production)

AyrGeAunau : 14l
Pre-requisite : None

unAnRfuseluiy wadawartuneumsasmetiudu msldmeluladdaquuly
nseenkUULasKAARetutY 2 U@ way 3 TA was Ldue waznisaiuaundesluwa ity
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Concepts of animation, techniques and stages of creating computer animation;
using up-to-date technology for 2-dimensional and 3-dimensional animation design and
production; lighting, sounds and camera control for animation; animation applications in
other media; roles, effects, and trends of animation; hands-on practice in using technology

for animation production.
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204401 ngwmaLLaza%aﬁsiua"amimaw 3(3-0-6)
(Laws and Ethics of Mass Communication)

AyrGeAunau : 1l
Pre-requisite : None

ngvnowisazwdind  npvaneegludmilfsdesiuanuiieguniulszam
paenaunTEI TR wseswnguin1  wiesdmun  ngnssvisne Medestutinimeeans
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Civil and commercial codes and criminal laws related to defamation; acts,

royal decrees, royal ordinances and ministerial regulations relating to communication arts

professionals; intellectual property laws; and ethics for the media profession

204431 FunudwAEns 2(2-0-4)
(Seminar in Communication)
AvrUsAunau : g
Pre-requisite : None
ofiUs1e  uasdlneilssiiuieiulvamans  nsussenefitevangmsanandly
Sosiifnass NsUTIENEUAreAUTElagLit1s NI
Discussions on and analysis of issues related to communication; lectures by

experts in selected topics; discussion and presentation by participants

204428 TATIUTNAAIENS 4(0-8-4)
(Project in Communication)
AyrdeAunau : il
Pre-requisite : None
NMTIATIEN UHY UaznsHanlasanulmamansaurindonvun 1wy Yans
Anneiuazmanantn yadeuszndniug yadolavan yasemsimginsimi nmewns uazdelnd
Analysis, planning, and production of communication projects on selected
topics such as news analysis and production, public relations packages, advertisement

packages, television program, films, and new media
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204220 nnsHeENsgIa 3(3-0-6)
(Business Communication)
AvrdsAunau : Tl
Pre-requisite : None
‘anﬂsmﬂﬂiﬁaaﬂiqiﬁ%ﬁﬁuﬂﬂiéﬂu g WU LagmTIAsIEn ﬂuﬁgﬂmsmw}m
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Business communication behaviors in reading, speaking, writing and analyzing
including communication behavior control; interpersonal, group, and mass business

communication; advertising, public relations, and other types of business promotion

204222 wqanssummﬁ’umiﬁami 3(3-0-6)
(Language and Communication Behavior)
AvrdsAunou : 1l
Pre-requisite : None
FITUVRUDINITAALALTITUVIRUDINIYY ﬁwmmwaaﬂumw LLa%ﬂi%U'ﬁ‘HﬂTﬂ%}
wanaouam  Munifumstanausssy Melengiasiaunasss woAnssvneaTiiens

GRGRRENIAN oA IAVRIN N NBVENAsIENNTE0ANS WINITAATIBANGANTIUNIBIAN

ANUNITAUITIAUA 9)

Nature of thinking and languages; development of concepts and processes of
problems-solving by reasoning; language and moral development; analysis of moral
development messages; language behavior for practical communication; limitations of

language affecting communication; gcuidelines for language behavior analysis in real situations

204243 NNSITYUUNAMULAZEITAR 3(3-0-6)
(Article and Documentary Writing)
AwrUsAunau : Ll
Pre-requisite : None
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Types and formats of articles and documentaries; articles and documentaries
presentation through printed media, verbal means, radio and television; language used in
writing articles and documentaries; planning for writing, articles reporting speeches,

discussions, meetings, and public gathering

204303 waluladdaasulavu 3(3-0-6)
(Technology of Mass Communication)
AyrUsAunau : il
Pre-requisite : None
Waunsvesmeluladdeasuiayy LU ASRUN MENTTANEFL LAY
Inglnsiml anufesdeans nmeund wazdelmilugadivia waznsuszondliludiny
Development of mass media technology such as printing, radio and television,

satellite, films, and new media in the digital age; application in society

204323 wialulaBnisdeasnenisiiio 3(3-0-6)
(Technology in Political Communication)

AvsAunay : LUl
Pre-requisite : None

Usrguagvquinemadles  msdlestunisdeaslussuuuszedulae  wagszuy
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Philosophy and political theories; politics and communication in democratic
and dictatorial regimes; communication processes and political campaigns; strategies in group
leadership building; media selection; audience; roles of media and analyzing persuasion
tactics; evolution of using technology in political communication; using computer technology
in political party management, political campaigns, sounding out public opinions and policy

testing
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204325 N1sSlawkazn1sUSSYNaNNUS 3(3-0-6)

(Advertising and Public Relations)
AyrGeAunau : 1l
Pre-requisite : None
nanAslawauaznsUTEdUNUS  Bnda  LazAmud A UeINTlaAYUILAZ NS
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Principles of advertising and public relations; significance and influence of
advertising; consumer advertising and the process of public relations; project and report

writing for advertising and public relations; advertising and public relations ethics

204326 nsulatienuiimadans 3(3-0-6)
(Translation for Communications)
Jy1U9AUnaY : 203305 NWISINQY 5
Pre-requisite : 203305 English V
N WNTHUALAE NS HULTEN nannshazmAtaNIskUaT1azasARUsELAN
A1e 9 anslawan Ussnduiud wazuszrrdimeannwssnguiluniwlve wazannwivedu
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Translation and compilation theories; principles and techniques in translating
media texts including news, documentaries, advertisements, public relations and public
service messages from English into Thai and from Thai into English for dissemination through

printed media, radio, television, internet and other electronic media

204341 MsARANINNIAAIALTIYIAIINTS 3(3-0-6)
(Integrated Marketing Communication)

AdsAunay : Ll
Pre-requisite : None

Luafin ndnn1T waritnisvesnisdaTunazdeaisnisnain 113219UKY
msfvuanagnd uazadelunisdomsnisnaauuuysannms msdmuanagvduaziaiosiienis
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Concepts, principles, and methods of marketing promotion and
communication; planning, setting strategies, and factors in integrated marketing
communication; setting marketing strategies and communication tools such as
advertisements, public relations, sales promotions, and direct sales; mass media networks
and community relations; factors affecting implementations of marketing communication;
applications of principles of integrated marketing communication to institutions,

organizations, and communities; evaluations of marketing communication strategies

o/

204353 ANSAIATIIETUENS 3(3-0-6)

(Audience Analysis)
Futeduniau : L
Pre-requisite : None
ANUVINELAEIAUTEAIATDIRTUANT  NMTIATIMNSUANT  JSuansiunislduselend
Nnde MIlAEimnuiuresfumsidieunumvesie mstwaleszgFuasnldlunisn
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Definition and objectives of audiences; audience analysis; audience and media

utilization; analysis of audience’s opinions on media roles; applications of the analysis results

for advertising and public relations planning

204371 AoluuszmAaundnandeu 3(3-0-6)
(Media in ASEAN)
FvUsAunau : g
Pre-requisite : None
anwUENaUTTINe Usgansaans \ASYENa Tausssuuwaznsiiinsesuseinaly
naueNFeuiaINTTesdesne 1 savddeRun Sngnseareides nglnaviem wasdelval Taseadng
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Geography, demography, economy, cultures, and politics of ASEAN member
countries; development of press, broadcasting media and new media; organization structure,
ownership, policies, laws; main issues in media in ASEAN member; roles of mass media
personnel in the ASEAN countries; policies, strategies and regulations in international

communication among ASEAN members
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204372 wdnmsilesduvasdansia 3(3-0-6)
(Fundamentals of Digital Media)
AvUsAunau : g
Pre-requisite : None
MINY  WARLasquideddvia wltidagtulasmsUszandlilunsnande
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Definitions, concepts, and theories of digital media; current trends and
applications of digital media production in society for purposes related to information,
education, persuasion, and entertainment; social issues in digital media such as

digital divide, digital addition, digital culture; ethical issues in digital media

204376 InAIMEINTHRAS 3(3-0-6)
(Psychology of Communication)

AyrusAunau : 1l
Pre-requisite : None

sufouiBmamenudninefeafunsdomsveaywd VANYDINITIEUSWALNNT
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Psychological methodology in human communication; principles of learning
and communication; personality, abnormality, and self-adaptation or adjustment in
communication; social communication psychology; psychological of mass media;
psychological theories in different levels of communication; case studies in communication

psychology

204403 N15ADANSAIAIZAIIIIRIUSTIU 3(3-0-6)
(International and Intercultural Cormnmunication)
AwrUsAunau : Ll
Pre-requisite : None
WA ouaudRIAnNe  WyueInNg warTmusTsufiiudesiunmsdoans
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Sociological, humanistic and cultural concepts and theory in communication;
international and intercultural communication study methods; analysis of problems and
obstacles in international and intercultural communication; importance of cultural concepts
and alternate cultures; role of international communication at personal and group levels;

training international communication skills in real and replica situations

204413 NM52UNUADANTUIAYULAZASIHEUNS 3(3-0-6)
(Mass Communication Planning and Dissemination)

dsAunay : Ll
Pre-requisite : None
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Concepts and theories of mass communication planning and dissemination;
policy and mass communication planning and dissemination in short term and long term;
analysis of social problems and community contexts for policy making; master plan and
operational plan; principles of creating operational plans for mass communication
dissemination; plan evaluation and amendment; strategies of mass communication
dissemination to target audiences; cases studies in the past and the present time; latest

technology in mass communication and dissemination

204414 wyRnssuuasn1saeanslussdnis 3(3-0-6)
(Behavior and Organization Communication)
AvrUsAunau : Tl
Pre-requisite : None
WAn uaznguifetuosing  veutouagfuUsiiiedestunginssuvesyana
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Concepts and theories of organization; scope of and factors in individual
behavior in organization; group forming behavior and conflict management among groups;
organization culture; leaders and leadership; nature and process of organizational
communication; types of organizational communication; problems and obstacles of

organizational communication

204416 n15398MeTnAAIENS 3(3-0-6)
(Communication Research)
FurUsAunau : Lid
Pre-requisite : None
Usnssed  voumvesilvamans  Msdminssanssy uvasayanilinamans
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Review and scope of communication; literature reviews; information sources in
communication arts; techniques in communication research such as descriptive research,
exploratory research, public opinion survey, content analysis and behavioral research;

methodology of and stages in communication research

204422 n1SANWNDETE 3(3-0-6)
(Independent Studies)

ArUsAunau : Ll
Pre-requisite : None

fupidnysihdelwl o Mnadlaffunislieluladasaumea ensufRau
MTAUNAIIUEN 9 AuAnNdeINsvesinAnwilaeauiiureuveteansdiaen  laediaiy
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Inquiry into interesting new topics concerning the use of information
technology for various information processing works according to the student’s individual

interest with the interest approval from instructor
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204424 walulaBnswandoutavudugs 3(1-4-4)
(Advanced Technology of Mass Media Production)
Jurdedunou 1 204302 weluladniswandeuary 2
204241 MISWEUUNINGNTEABEL INgINsVied wasnneuns
W0 lASUAMUTILTOUINE YT
Pre-requisite : 204302 Technology of Mass Media Production |l
204241 Broadcasting and Film Script Writing
or consent of the school
nsldimaluladlutiogiudfioniseonuuuiassdndeinasudugs nsldinalulad
roufmeitugdumsainean  nadase  nslfveluladtugdumsliuas  n1seuaundes
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Using up-to-date technology for advanced mass media design and production;
using advanced computer technology in image creation; editing; advanced technology for

lighting; camera control; light and sound control; hands-on practice in advanced mass media

production

204425 nsIATIEARaTInIngde 3(3-0-6)
(Media Analysis and Criticism)

FvUsAunau : g
Pre-requisite : None

wnAa nguiiiedestunsiinseitagininddend nquidaainer nquiie
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Concept and theory about media analysis and criticism such as sociological,
political economy, psychoanalysis, semiology, etc.; roles, function and operation of mass
media; mass media and social responsibility; practicing media and up-to-date situation

analysis and criticism for presenting creative amendments
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